
FAQ’s—FAITH CHAPEL BRAND 
 

WHAT EXACTLY IS A BRAND? 
 

In its simplest form, a brand is what people think of when they see an organization’s brand 
symbol (logo) or when they hear an organization’s name. 

 

WHY DID WE DECIDE TO REBRAND OUR CHURCH? 
 

We are rebranding for three important reasons: 
 

1. To increase awareness—There are still far too many people in our city and state who are 
not aware of who we are, where we are, what we offer, and how we are different from 
other local churches. 

2. For consistency in look and feel—Rebranding will enable us to achieve greater consistency 
in the use of our brand’s name, logo, and colors.  

3. To reach a younger audience—As of Dec 2015, the young adult demographic (ages 18-35) 
represented only 2% of our total congregational membership. Having a strong, consistent 
brand will help us to become more attractive to this group who are vital to our growth and 
future. 
 NOTE: In an attempt to further narrow our target audience, we have decided to begin 

our efforts with an initial focus on reaching college-age young adults between the ages 
of 18-24.  

 

WHAT WILL IT MEAN FOR ME MOVING FORWARD IF I AM NOT A YOUNG ADULT BETWEEN 
ANY OF THESE AGES? 
 

Our rebranding efforts to target young adults are in no way intended to communicate that other 
age groups are not important or do not matter to us. We have and will continue to still serve 
kids, teens, senior adults, and other important demographics within our church. 
 

Clarifying our target audience simply helps us to better answer the following question: “What 
group [anyone not between the ages of 18-24] will we ask to help us reach and serve another group 
[those between the ages of 18-24] RIGHT NOW?” 

 

It is important to note that this is not the first time in our church’s history that we have decided 
to pursue a particular target audience. In years past when our congregational makeup lacked 
key demographics [ex: men, senior adults], our Senior Pastors communicated the need to our 
congregation. We collectively released our faith for what we desired and we intentionally 
pursued these key demographics. Soon thereafter, we watched God move and fill our church 
with the targeted group. We believe that this time around will be no different. 

 

WHY DID WE CHOOSE THE SELECTED COLORS (TEAL, ORANGE, BLACK, & WHITE)? 
 

In researching colors, we discovered that our primary color of teal is known to communicate 
spiritual development and reliability. We also discovered that orange, our secondary color, 
speaks to vibrancy, excitement, and warmth—all words we wanted to be associated with. Black 
and white were simply selected to serve as additional background colors for the brand.  

 



WHY WAS PURPLE NOT CHOSEN TO REMAIN AS ONE OF OUR PRIMARY COLORS? 
 

In researching colors, we discovered that purple is associated with and communicates tradition. 
With several “non-traditional” things about our church (i.e., we have a Senior Pastor who 
teaches instead of preaches & dome facilities instead of traditional buildings, etc.), we no longer 
believed the color purple best represented who we are today and who we want to be in the 
future. 

 

DO WE HAVE PLANS TO CHANGE THE COLORS IN THE WORD DOME? 
 

Yes. Over the course of several months, we will make various changes to our campus facilities to 
achieve consistency in our new brand’s look and feel.  

 

DO OUR NEW LOGO AND COLORS ALSO APPLY TO THE BRIDGE AND MIKE MOORE 
MINISTRIES? 
 

No. The scope of our rebranding efforts was limited to our local church and community outreach 
only.  
 

NOTE: Although The Bridge was not included in our rebranding efforts, the local church’s colors 
were selected to compliment The Bridge’s brand colors of teal, lime green, black, and white. 

 

WILL VISION PARTNERS BE REQUIRED TO PURCHASE NEW BRAND APPAREL TO SERVE IN 
MINISTRY? 
 

No. While we cannot promise that we will replace every single piece of apparel that our Vision 
Partners have collected over the years, we will work to provide new brand apparel for those 
Vision Partners serving with us out in the local community and for those Vision Partners whose 
ministries currently wear branded apparel when they serve.  

 

WHY ARE WE CHANGING THE NAME OF OUR CHILDREN’S & STUDENT MINISTRY? 
 

Because our local church is one big family, it only makes sense that our sub-ministries share the 
brand’s family name. 
 

We also think the names “Children’s Ministry” & “Student Ministry” are far too generic and do 
not help us in differentiating our ministries from other local churches who may also have a 
Children’s or Student Ministry.  
 

Placing our brand name on these environments [Faith Chapel Kids & Faith Chapel Students] allows us 
to better differentiate our ministry environments from those at other churches. 

 

WHY ARE WE DISCONTINUING OUR USE OF “FCCC” AND “FC3”? 
 

We want to move away from these church references simply because we believe that they are 
“insider language” (i.e., language that those inside of an organization will know and understand but will 

not be clear or easily understood to those who are new). We want to instead promote the use of our 
brand name—Faith Chapel—because it is simple, portable, and will not require further 
explanation to those who are new. 
 
 



AS A VISION PARTNER, WHAT PART DOES FAITH CHAPEL WANT ME TO PLAY IN OUR 
REBRANDING EFFORTS? 
 

As a Vision Partner, you can support our rebranding efforts by helping in these four ways:  
 Praying for our church and our efforts throughout this process 
 Opening your mind up to change 
 Inviting young adults to church and recruiting them onto your ministry teams 
 Adhering to the new branding guidelines (as outlined in the Faith Chapel Brand Book) 

 

AS A VISION PARTNER, WHAT BRANDING RESOURCES WILL I HAVE AVAILABLE TO ME? 
 

 www.faithchapel.net/brand--A centralized online hub launching late Jan 2017 that will 
house all items necessary to help Vision Partners adhere to and support the new branding 
guidelines 

 Faith Chapel Brand Book—A digital copy of the official guidelines for Faith Chapel’s new 
brand 

 Mp3 of Brand Education Session—An audio recording of a Nov 2016 brand education 
session held to educate staff and Vision Partners on Faith Chapel’s new brand 

 Faith Chapel Marketing Staff 
 

WILL OUR REBRANDING EFFORTS MEAN THAT WE ARE NOW DISCONTINUING OUR USE OF 
“R.I.S.E.”? 
 

Absolutely not. R.I.S.E. has been and will continue to be the culture behaviors that we intend to 
put into practice and reinforce within our staff and volunteer environments.  

 

IS IT OKAY TO STILL WEAR OUR OLD BRANDED APPAREL (T-SHIRTS, ETC.)? 
 

After our 2017 brand launch, we will ask that all of our Vision Partners and congregants 
discontinue use of all apparel not aligned with our new brand to help us establish the desired 
consistency. NOTE: Donating items with the old branding does not constitute discontinued use. 

 

WHY ARE WE REBRANDING OUR CHURCH WHEN WE STILL HAVE OUTSTANDING DEBT? 
 

We understand that this question will be asked by some Vision Partners concerned with 
stewardship. We remain wholeheartedly passionate about Biblical stewardship and we diligently 
strive to be faithful stewards over all of the resources God entrusts us with. It is this passion that 
drives our Finance team, as well as our church’s leadership team, to keep a watchful eye on our 
ministry’s incoming revenues and outgoing expenses.  
 

However, we are also people of faith serving a God of Abundance and believe that through Him 
and His abundance we can accomplish both! We will continue to hold fast to our confession of 
being a debt-free church and will remain committed to prioritizing our resources in a manner 
that ensures that our confession is soon manifested. 

 


